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Abstract. This article explores the impact of social media platforms on public opinion formation and
dissemination. By analyzing case studies and recent data, we uncover the mechanisms through which
social media influences public perceptions and opinions. The study highlights the role of algorithms,
user engagement, and misinformation in shaping public discourse. Our findings indicate that social
media has a profound effect on how opinions are formed and shared, often bypassing traditional
media gatekeepers. This paper contributes to the understanding of digital communication and its
implications for democracy and social cohesion.
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Introduction

In recent years, social media has emerged as a potent force in shaping public opinion across
the globe. Platforms like Twitter, Facebook, and Instagram serve as both sources of
information and arenas for public debate. This study aims to investigate the various ways in
which social media influences public opinion formation. By examining the role of
algorithms, user interactions, and the spread of misinformation, we aim to provide a
comprehensive understanding of social media's impact on public discourse.
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