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Abstract. This article examines the integration of artificial intelligence (AI) in the public sector, 

highlighting its potential to enhance efficiency and decision-making. It explores various applications 

of AI, such as predictive analytics and automated services, and discusses the ethical considerations 

and challenges associated with AI implementation in government operations. The findings 

emphasize the need for a balanced approach to harnessing AI's benefits while mitigating risks. 
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Introduction 

Artificial intelligence (AI) is rapidly transforming various sectors, and the public sector is no 

exception. This article explores the role of AI in enhancing efficiency and decision-making 

within government operations. It examines different applications of AI, including predictive 

analytics and automated services, and discusses the ethical considerations and challenges 

that come with AI implementation in the public sector. Through case studies and expert 

opinions, the article highlights the potential of AI to revolutionize public services while 

emphasizing the importance of addressing ethical concerns and ensuring transparency and 

accountability in AI-driven processes. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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