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Abstract. The article explores the role of public policy in climate change mitigation. It discusses the 

implementation of sustainable practices and regulatory frameworks that governments can adopt to 

address environmental challenges effectively. 
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Introduction 

Climate change poses one of the most significant challenges to public administration today. 

Governments worldwide must develop and implement policies that effectively mitigate the 

impacts of climate change. This paper explores various public policies that have been 

successful in promoting sustainable practices. It highlights the importance of regulatory 

frameworks that encourage the reduction of carbon emissions and the adoption of renewable 

energy sources. The study also examines international collaborations and agreements that 

have been pivotal in addressing climate issues on a global scale. Through comprehensive 

analysis, this article provides valuable insights into effective strategies for climate change 

mitigation. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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