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Abstract. This article investigates the strategies and frameworks for effective crisis management in 

public administration. It highlights the importance of preparedness and adaptive leadership in 

handling crises. 
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Introduction 

Crisis management is a critical function of public administration, requiring strategic 

planning and adaptive leadership to effectively navigate unexpected challenges. This paper 

examines the various strategies and frameworks employed in crisis management, 

emphasizing the importance of preparedness and proactive measures. It discusses the role of 

government agencies in coordinating responses and the need for collaboration across 

sectors. The study also explores case studies of successful crisis management, providing 

insights into best practices and lessons learned. By understanding these strategies, public 

administrators can enhance their ability to manage crises effectively, ensuring public safety 

and stability. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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