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Abstract. This paper explores how digital currencies, such as Bitcoin and Ethereum, are reshaping 

global trade dynamics. By examining case studies and recent data, we evaluate the influence of 

cryptocurrencies on cross-border transactions, focusing on their potential to reduce transaction costs 

and increase accessibility. We also discuss regulatory challenges and the future landscape of global 

trade in a digital economy. 
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Introduction 

The proliferation of digital currencies has significantly altered the landscape of global trade. 

Cryptocurrencies like Bitcoin and Ethereum offer a new paradigm for conducting cross-

border transactions, often bypassing traditional banking systems. This paper aims to 

investigate the impact of these digital currencies on international trade by analyzing their 

potential to lower transaction costs, increase transaction speed, and enhance financial 

inclusion. We will also explore the regulatory hurdles that accompany the adoption of 

cryptocurrencies in global trade. Through a combination of case studies, data analysis, and 

expert interviews, we provide a comprehensive overview of how digital currencies are 

poised to transform the global trading system. Finally, we will propose policy 

recommendations to address the regulatory challenges that could hinder the integration of 

digital currencies into mainstream trade. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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