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Abstract. In the context of burgeoning global markets, traditional resource allocation strategies
have become increasingly inadequate. This article investigates the limitations of established
frameworks and offers a re-evaluation of resource distribution methods through an empirical
analysis of contemporary case studies. Employing a mixed-methods approach, we explore how
adaptability and strategic foresight can redefine management practices in fluctuating economic
environments. Our findings underscore the necessity of integrating dynamic capabilities into
resource allocation processes, ultimately proposing a novel framework that enhances organizational
resilience. This research contributes to the ongoing discourse in management science by
challenging pre-existing paradigms, establishing a new foundation for future inquiry.
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Introduction

The growing complexity of global markets poses significant challenges to conventional
resource allocation strategies, necessitating a critical re-evaluation of established
management concepts. The current landscape is characterized by rapid technological
advancements, shifting consumer preferences, and an unpredictable economic climate,



making traditional approaches to resource distribution increasingly obsolete. Organizations
are confronted with the urgent need to adapt their managerial frameworks to survive and
thrive in this dynamic environment. This paper aims to elucidate the pressing issue of
resource allocation in management science, emphasizing its relevance from 2024 to 2026.
Resource allocation is not merely an operational function; it is a strategic imperative that
directly influences an organization's ability to respond to market changes, innovate, and
sustain competitive advantage. As firms grapple with the intricacies of global supply
chains, volatile market conditions, and the digital transformation of industries, the role of
effective resource allocation becomes paramount. Our research seeks to bridge the gap
between traditional management theories and the practical realities faced by organizations
today. By employing a mixed-methods approach, we will analyze contemporary case
studies to identify the limitations of existing frameworks and explore alternative strategies.
The subsequent sections of this paper will first provide a comprehensive literature review
that contextualizes the existing paradigms of resource allocation within the broader field of
management. Next, we will articulate our research methodology and present empirical
findings that highlight the significance of adaptability and strategic foresight in resource
distribution. Finally, we will propose a novel framework for resource allocation that
integrates dynamic capabilities, offering actionable insights for practitioners.
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