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Abstract. This article investigates the integration of mindfulness techniques into cognitive
behavioral therapy (CBT) for individuals diagnosed with post-traumatic stress disorder (PTSD). Our
study aims to evaluate the efficacy of combining these approaches to improve treatment outcomes.
The incorporation of mindfulness practices is hypothesized to aid in the reduction of PTSD symptom
severity and enhance emotional regulation. Preliminary findings demonstrate promising results,
suggesting that the fusion of CBT and mindfulness offers a holistic and effective treatment modality
for PTSD sufferers.
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Introduction: Post-traumatic stress disorder (PTSD) presents significant challenges in mental health
treatment due to its complex symptomatology and varying individual responses to therapy. Cognitive
behavioral therapy (CBT) has long been a staple in PTSD treatment; however, recent interest in
mindfulness techniques provides an opportunity to enrich traditional CBT frameworks. This study
seeks to explore the synergistic effects of integrating mindfulness into CBT for PTSD patients. By
focusing on mindfulness-based stress reduction and cognitive restructuring, we aim to enhance
treatment outcomes and address emotional dysregulation common in PTSD. The significance of this
research lies in its potential to develop a comprehensive therapeutic strategy that amalgamates the
strengths of both CBT and mindfulness practices.
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