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Abstract. This article explores the integration of digital technology with cognitive behavioral 

therapy (CBT) to enhance treatment outcomes. The digital approach includes using apps, online 

platforms, and virtual reality to make CBT more accessible and adaptable to individual needs. The 

study evaluates current digital tools and their effectiveness in improving mental health, especially for 

those unable to access traditional therapy settings. The results suggest that digital CBT holds 

promise for increasing therapy accessibility, patient engagement, and overall treatment success. 

Future directions for integrating AI and personalized feedback systems in digital CBT are discussed. 
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Introduction: The rise of digital technology presents new opportunities for advancing cognitive 

behavioral therapy (CBT) and addressing mental health challenges. As the demand for mental health 

services grows, innovative approaches are essential to make therapy more accessible and effective. 

This article examines the potential of digital tools to revolutionize CBT, focusing on applications 

that offer remote therapy options and customizable experiences. By reviewing the latest digital 

platforms and interventions, the study highlights how technology can expand the reach and efficacy 

of CBT. Digital innovations are poised to transform traditional therapy by providing flexible, 

scalable solutions. 

This is a preliminary version. To read the full version of the article, please purchase a subscription. 

 

References 



 

1. Спицька, Л. (2021). Дослідно-експериментальна робота з емоційними розладами 

особистості в період криз. Психологія особистості, (11,№ 1), 85-91. 

2. Спицька, Л. В. (2017). Analysis of scientific attitudes to determination of 

sociopsychological features of stress disorders of personality is mature age. Науковий 

вісник Херсонського державного університету. Серія «Психологічні науки», 1(4), 183-

187. 

3. Spytska, L. (2023). Mental processes in the period of late adulthood and features of the 

intelligence aging. Scientific Collection «InterConf», (152), 223-226. 

4. Spytska, L. (2022). Interrelation of social and individual aspects in personality. Scientific 

Collection «InterConf+», (28), 147-153. 

5. Spytska, L. (2023). SOCIAL TENSION IN SOCIETY AND ITS IMPACT ON LIFE. Modern 

engineering and innovative technologies, (25-03), 17-22 

6. Lewinski, P. (2016). S. Tan, Marieke L. Fransen, Karolina Czarna and Crystal Butler. 

Hindering Facial Mimicry in Ad Viewing: Effects on Consumers’ Emotions, Attitudes and 

Purchase Intentions. Advances in Advertising Research, 6, 281-288. 

7. Olszanowski, M., Pochwatko, G., & Kuklinski, K. MichalScibor-Rylski, Peter Lewinski, Rafal 

K. Ohme," Warsaw set of emotional facial expression pictures: a validation study of facial 

display photographs," frontiers in Psychology, doi, 10. 

8. Lewinski, P., Fransen, M. L., & Tan, E. S. (2017). Embodied Resistance to Persuasion in 

Advertising. Front. Psychol. 7: 1202. doi: 10.3389/fpsyg. 2016.01202 Embodied Resistance 

to Persuasion in Advertising. Adaptive Hot Cognition: How Emotion Drives Information 

Processing and Cognition Steers Affective Processing, 9. 

9. Lewiński, P. (2015). The role of facial expression in resisting enjoyable advertisements. 

Universiteit van Amsterdam [Host]. 


